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Now in its fourth year, The Melbourne
Prize for Urban Sculpture represents
the second cycle of the now well
established three year program.
Recognizing and rewarding talent

is the hall mark of the Melbourne
Prize and this year’'s program saw an
overwhelming increase in entries. The
identity and visual language created
reflects the vibrancy and energy of
the sculptural community and the
commitment they have to enriching
the urban landscape of Melbourne.

This year’s winner titled ‘maxims of
behaviour’ by Alexander Knox is
testament to the importance of the
Prize in challenging the conventional
definition of Urban Sculpture.
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